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Class : XI
FINANCIAL ACCOUNTING

Time : 3 Hrs. One Paper Marks : 100
Unit - I : Introduction to Accounting (Periods :15)

*

Accounting— Meaning, objectives, types, advantages, limitations; Accounting as source of
information; Internal and external users of Accounting information and their needs.

Basic Accounting Terms — Asset, Liability, Capital, Expense, Income, Expenditure, Revenue,
Debtors, Creditors, Goods, Cost, Gain, Stock, Purchase, Sales, Loss, Profit, Voucher, Discount,
Transactions, Drawings, Business, Account, Return Inward & Outward, Bad Debts. and Commission.
Qualitative characters of Accounting information — Relevance, Reliability, Understandability and
comparability.

Unit - 2 : Theory Base of Accounting (Periods :15)

*

*

*

Accounting Principles — Meaning and Nature.

Accounting Concepts — Entity, Money Measurement, Going Concern, Accounting Period, Cost
Concept, Dual Aspect, Revenue Recognition (Realisation), Matching, Accrual, Full Disclosure,
Consistency, Conservatism, Materiality.

Accounting Standards — Concept and list of Indian accounting standard.

Accounting Mechanism — Elementary Idea of accounting system i.e. Single Entry System, Double
Entry System and Indian System of Accounting.

Bases of Accounting — Cash Basis and Accrual Basis.

Unit - 3 : Recording of Business Transactions (Periods :35)

k&

(1)

(i)

Voucher and Transactions — Origin of Transactions : Source Documents and Vouchers (meaning
with examples).

Accounting Equation Approach — Meaning and Analysis of transactions using accounting equation,
Rules of Debit and Credit.

Recording of Transactions — Books of original entry : Journal of business transactions (Including
banking transactions), Sub-division of Journal —

Cash Book — Simple, Cashbook with Bank column (Double column cash book), Triple column
Cash book and Petty Cashbook (Simple and Imprest system)

Special Purpose Books or Subsidiary Books — Purchases Book, Sales Book, Purchase Returns
Book, Sales Returns Book; Bills Receivable Book and Bill Payable Book.

Classification of transactions — Ledger-meaning, utility, format; posting from Journal and Subsidiary
books, Balancing of Accounts.

Summarising of transctions — Trial Balance : Meaning, Objectives, Format and Preparation; Errors :
Types of Errors; errors affecting Trial Balance, errors not affecting Trial Balance; Rectification of
Errors and Uses of Suspense Account.

Unit - 4 : Analysis of Banking Transactions (Periods :10)

*

*

Meaning and types of banking transactions; opening of current account, purchase of bank drafts,
dishonour of cheques, etc.

Bank Reconciliation Statement — Meaning, Need and Preparation, Corrected Cash Balance.

Unit - 5 : Depreciation, Provisions and Reserves (Periods :25)

*

Depreciation— Meaning and need for charging depreciation, factors affecting depreciation, methods
of depreciation - Straight Line method and Diminishing Balance Method; Method of recording
depreciation - Journal entries and opening of asset account, provision for depreciation / accumulated
depreciation account and treatment of disposal of an asset.
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*

Provisions and Reserves — Meaning, importance, difference between Provisions and Reserves,
Types of Reserves : Revenue Reserve, Capital Reserve, General Reserve, Specific Reserve and
Secret Reserves; Types of Provisions.

Unit - 6 : Accounting for Bill Transactions (Periods :18)

*

Bills of exchange and Promisory Note — Meaning and definition, features, parties, specimen and
distinction, Types of bills.

Important Terms — Term of Bill, Concept of Accommodation Bill, Days of Grace, Date of Maturity,
Bill at Sight, Bill after date, Negotiation, Endorsement, Discounting of Bill, Dishonour, Noting,
Retirement and Renewal of a Bill.

Accounting treatment of Bill Transactions — Journal regarding exchanging of bills under above
circumstances.

Unit - 7 : Special Accounting (Periods :32)

k

Average Due Date — Meaning, Objective and Methods of calculation and calculation of interest
using methods of average due date.

Account Current — Meaning, Objective and method of preparation, Red ink interest.
Consignment — Meaning, Objective and accounting treatments.

Joint Venture — Meaning, Objective and accounting; Distinction between consignment and joint
venture.

Unit - 8 : Financial Statements (Periods :34)

*

*

*

Financial Statements : Meaning, Objective, Uses and Limitations.
Capital Expenditure and Revenue Expenditure — Concepts and Distinction.

Final Accounts — Trading, Profit and Loss Account and Balance Sheet of individuals and sole
trading business — Meaning, Features, Uses and Limitations; Grouping and Marshalling of Assets
and Liabilities in the balance sheet.

Preparation and presentation of Trading and Profit & Loss Account and Balance Sheet in Vertical
Form.

Adjustments in preparation of Financial Statements with respect to closing stock, outstanding
expenses, prepaid expenses, accrued Income, Income received in advance, depreciation, bad debts
and provision for doubtful debts, provision of discount on debtors and creditors, Deferred revenue
expenditure, abnormal loss of goods, Goods sent for approval and in transit and manager's
commission.

Unit - 9 : Computers in Accounting (Periods :15)

k

Introduction to Computer and Accounting Information System (AIS)
Application of Computers in Accounting — Advantages and Disadvantages.

Comprison of accounting processes in manual and computerized accounting, Highlighting
advantages and limitations of automation.

Accounting and Database System (Periods :15)
Accounting and Database Management System.

Concept of entity and relationship : entities and relationship in an Accounting System, designing
and creating simple tables, forms, queries and reports in the context of Accounting System.
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Courses of Studies for Class : XII

ACCOUNTANCY
Time : 3 Hrs. One Paper Marks : 80
PART-A : ACCOUNTING OF NOT FOR PROFIT ORGANISATION,ACCOUNT FROM INCOMPLETE
RECORDS AND PARTNERSHIP FIRMS
Unit-1: Accounting for Not-For-Profit Organisation (NGO) (Periods :20)
*  Not for profit organisation : Meaning and examples.
*  Receipts and Payments : Meaning and concept of fund based accounting.
*  Preparation of Income and Expenditure Account and Balance Sheet from Receipt and Payment
Account with additional information.
Unit-2: Account from Incomplete Records (Periods :20)
*  Single Entry Scheme — Meaning, Essentials, Disadvantages, Statement of Affairs — Meaning
and Distinction with Balance Sheet.
*  Ascertainment of Profit or Loss under single entry system.
*  Conversion of Single entry system into double entry system.
Unit -3 : Accounting for Partnership firms (Periods :60)
*  Meaning, Elements, Nature of Partnership firm; Partnership Deed-meaning, Contents and
importance.
*  Goodwill : Meaning, Nature, Factors affecting and methods of Valuation : Average profit,
= Super Profit and Capitalization methods.
*  Admission, Retirement and Death of partners and preparation of their accounts : Accounting
for Revaluation of Assets and Liabilities and distribution of reserves and Accumulated Profits,
Treatment of goodwill and Adjustment of capital.
PART-B : COMPANY ACCOUNTS AND FINANCIAL STATEMENT ANALYSIS
Unit-4: Accounting for Share Capital and Debenture (Periods :35)

*  Joint Stock Company : Meaning, Features.
*  Share Capital: Meaning, Nature and Types of Shares.

*  Accounting for share capital : Issue and Allotment of Equity and Preference Shares; Over
subscription and under subscription; issue at par, premium and at discount; calls in advance,
calls in arrears, issue of shares for consideration other than cash.

*  Forfeiture of shares : Accounting treatment, re-issue of forfeited shares.

*  Issue of debenture — Meaning, features and types of debentures; Issue at par, premium and at
discount; Issue of debenture for consideration other than cash.

Analysis of Financial Statements (Periods :28)
*  Financial Statement of a Company : Meaning, Objects & Components.
*  Financial analysis — Meaning, need and purpose.

*  Tools for Financial Statement Analysis : Accounting Ratios : meaning and objectives, types
of ratios.

Liquid Ratios : Current Ratio, Liquid Ratio.
Solvency Ratios : Debt. to Equity, Total Assets to Debt, Proprietary Ratio;

Activity Ratios : Inventory Turnover, Debtors Turnover, Payables Turnover, Working Capital
Turnover, Fixed Assets Turnover, and Current Assets Turnover;
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Profitability Ratio : Gross Profit, Operating Ratio, Net Profit Ratio, Return on Investment, gg
Earning Per Share, Dividend per share, etc. @

Unit - 6 : Statement of changes in Financial Position (Cash Flow Statement) (Periods :25)

*  Cash Flow Statement : Meaning and Objectives, preparation, adjustment related to
depreciation, dividend and tax, sale and purchase of non-current assets (as per revised standard
G

issued by ICAI)
Unit-7: Project work in Accounting (Periods :15) — 20 Marks
or A8
Unit-7: Computerised Accounting (Periods :15)

*  Database design for accounting

*  Entity relationship model.

*  Relational data model.

*  Structured Query Language (SQL)
Overview of computerised accounting system

*  Fundamentals of computerised accounting system

*  Concept of grouping of accounts

*  Codification of accounts

Application of computers in Financial Accounting (MS Access)
*  Accounting procedures used in practice for recording cash, bank and journal transactions.

*  Preparation of ledger accounts, cash book, bank book and Trial Balance.
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Entrepreneurship

Rationale

The course in entrepreneurship is introduced at the +2 stage of Higher Secondary Education as primarily
part of formal commerce education which is provided after first ten years of schooling.

It is said that the 21% century shall be the century of Human Capital molded as entrepreneur. The emergence
of young entrepreneurs (median-age of India’s population is about 24.9 years) through quality education through
such subjects which facilitates creation of risk taking capabilities, creativity, originality, right thinking, right mind
and right type of awareness. The present syllabus has been thoroughly prepared by keeping in view the above
vision.

While preparing the syllabus we have taken help form materials from NCERT, CBSE, ICSE and the current
contents in the syllabus of Bihar Intermediate Council apart from the original thinking.

The units has been well spread by keeping in view potentiality of XI-XII standard students class schedules,
teaching standard, Class room infrastructure etc.

Objectives :

» To provide learners with a background discussion on key issues relating to entrepreneurship. In this
process, they are, as citizens, expected to be sensitized about those issues, appreciate and critically
assess the role of entrepreneurs in various economic spheres.

To develop a better understanding of what and how of business, trade, industry and commerce.

Familiarization with various uses of human resources for earning decent means of living.

This course also gives opportunities for knowing the resources available and how these resources are

being utilized in different sectors.

» Learning the process & skills of creation and management of entrepreneurial venture.

» By exposing them to various aspects and policies, the learners would also be able to use their analyti-
cal skills, interpret the events and visualize the entrepreneurial future of Bihar and India.

» When learners complete the course, they should be able to understand the entreprencurial realities
that appear in various media.

» To develop a good orientation among the students pertaining to the latest news and views on financing
needs of business units.

> Finally, the course is prepared to make the students, competent so much that in future years they are
successful in their classrooms related and entrepreneurial battle fields.

Proposed Class XI Syllabus for BIHAR 2007-09

Y V V

The syllabus for Class XI consists of three Parts:

Part | Unit | Course of Study No. of
Periods
A Principles and Functions of Management 126
1 Nature and Significance of Management 10
2. Principles of Management 20
3. Business Environment 12
4 Planning 16
5 Organising 18
6 Staffing 18
7 Directing 18
8 Controlling 14
B Business Finance 68
9 Business Finance 20
10 Methods of Raising Finance 22
11 Financial Markets 26
C Developing Projects in Entrepreneurship 25
219
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Part A
Unit-1

Unit —II

Unit — III

Unit -1V

Unit-V

Unit - VI

Unit — VII

YV VY

Principles and Functions of Management (Total Periods= 119)

Nature and Significance of Management (10 Periods)

Management: &g
= Concept o

= Objectives

= Importance ﬁ%{g
Nature of Management, Management as Science, Art, Profession;
Levels of Management: top, supervisory ;;f%%
Management functions: Planning, organizing, staffing, directing and controlling

Coordination: Nature and importance

: Principles of Management: (20 Periods)

» Meaning, Nature & significance of Management

» Fayol’s Principles of Management

» Taylor’s Scientific Management: Principles and techniques

Business Environment: (12 Periods)

» Business Environment: meaning and importance;

» Dimensions of Business Environment: Political, Economic, Social, Technological and
Legal;

» Economic Environment in India; Impact of Government policy changes on business and
industry with a special reference to adoption of the policies of liberalization, privatization

and globalisation. g
Planning: (16 Periods)
» Meaning, features, importance and limitations; ir
Organising: (18 Periods) 3

» Meaning and importance;
»  Steps in the process of organizing;
»  Structure of organisation: Functional and Divisional
» Formal and informal organisation
» Delegation: meaning, elements and importance
» Decentralisation: meaning and importance
» Difference between delegation and decentralisation
Staffing: (18 Periods)
Meaning, need and importance of staffing;
Staffing as a part of Human Resource Management;
Steps in staffing process;
Recruitment : Meaning and sources;
Selection: meaning and process;
Training and Development:
=  Meaning,
=  Need,
=  Methods- on the job and off the job methods of training.
Directing: (18 Periods)
» Meaning, importance and principles;
» Elements of Direction:
= Supervision- meaning and importance;
=  Motivation- meaning and importance, Maslow’s hierarchy of needs; financial and non-
financial incentives;
= Leadership- meaning, importance; qualities of a good leader;
=  Communication- meaning and importance; types of communication; formal and infor-
mal communication; barriers to effective communication.

_@_
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Unit — VIII

PartB
Unit — IX

Unit - X

Unit — XI

Controlling: (14 Periods)
» Meaning and importance;

» Relationship between planning and controlling;

»  Steps in the process of control;

» Techniques of controlling;

Business Finance: (Total Periods= 68)

Business Finance (20 Periods)
» Business Finance: meaning, role, objectives of financial management;

» Financial planning: meaning and importance;

» Capital structure of a firm — meaning and factors;

» Fixed and working capital — meaning and factors affecting their requirements.

: Methods of Raising Finance: (22 Periods)

“VVVVVVVYVVYYVYY

Y V VYV

>

Equity shares
Preference shares
Debentures
Bonds
Retained Profits
Public Deposits
Loan from Commercial Banks
Loan from Financial Institutions
Global Depository Receipt
Trade Credit
Discounting of Bills of Exchange
Financial Markets (26 Periods)
Concept of Financial Market
Money Market: Nature, instruments, significance
Capital Market:
=  Nature and
=  Type- Primary market and secondary market;
Demat
Stock Exchange
=  Meaning
=  Function
=  Types— National Stock Exchange of India, Bombay Stock Exchange, Magadh Stock
Exchange; their listing and trading procedures

Objective and Functions of Market Regulatory Board: Securities and Exchange Board of India
(SEBI).

Note: For all the solutions, the appropriate entrepreneurial interpretation may be attempted. This means, the stu-
dents need to see the syllabus, the problems and provide interpretation for the results derived from a busi-
ness person perspective to the extent possible.

Note to the textbook writers :

Examples will have to be provided from real life business situations. The learners should not have any

problem in understanding the entrepreneurial concepts provided in those examples. Besides arriving at

conclusion of various situations, the learners are also expected to interpret the results. So care must be

taken to provide very simple business information, which the learners can understand without knowing
the conceptual meaning in depth.

(i)

There should be many questions based on the schema of the examination for learners to develop under-
standing and provide opportunities for practice.

(ii1) Since this course is expected to create opportunities for learners to know about various aspects of the

entrepreneurial activity of Bihar and India, there is a need to provide information in an interesting

manner. Different forms of diagrams and charts, pictures and maps could be used for this. Since the
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PartC :

learners study this course for the first time, the concepts which are used in this course, could be ex-
plained in a simple manner. Sensitizing the learner towards various issues also forms a part of this &7
course; many real examples in simple ways could be used.

Developing Projects in Entrepreneurship (25 Periods) a%ﬁ

Objective: The idea behind introducing this unit is

>

>

>

to enable the students to develop the ways and means by which a project can be developed using the ﬁ%@
skills learned in the course. This includes all the steps involved in designing a project starting from
choosing a title, exploring the information relating to the title, collection of primary and secondary
information, analysing the information, presentation of the project and using various tools and their
interpretation and conclusion.

Introduction of learners to the world of business through facilitation of development of core entrepre-
neurial skills.

To develop vision for becoming partner in development of your area.

The students shall be encouraged to develop :

» Projects, which have both primary and secondary source of information on the entrepreneur and
her/his venture.

» Case studies of a few organisations/ outlets. Some indicative types may be:

Study of a successful entrepreneur

Study of a successful business unit and how the success can be replicated

Study of competition in business.

Study of mobilization of Financial Resources/ human resources g
Study of Marketing strategy of the unit. ﬁ'

o 0O O O O

o  Study of a loss making unit to find out the reason of loss and suggestion for correction.
Note to teachers/learners : Since almost all subjects have project work, there should not selection of
same topic for different subject, that is the learner has to select different subject for different subject.
Some suggestive examples of projects and case studies are:
(1) A report on Market structure of your neighborhood;
(i) Consumer awareness amongst households
(ii1) Retail business activity in local market
(iv) Study of a cooperative institution: milk cooperatives
(v) Study of Self Help Group of your village/Panchayat/town.

Examination System for Class XI

Two Internal Examination at interval of six months having different syllabus from the proposed syllabus of
class XI. Each examination shall be of 100 marks and have following three components:

>
>
>

Project work- 30% weightage
Viva- 20% weightage
Written Examination- 50% weightage.
=  The written examination shall consist of four types of questions
e Part- I: Fill in the blanks or one line answers- 15% weightage
e  Part- II: Short answer type to be written in 100-150 words- 20%

weightage

e  Part- [II: Medium answer type to be written in 250-300 words- 30%
weightage

e Part- IV: Long answer type to be written in 600-700 words- 35%
weightage.

=  Wherever relevant the answer must contain examples and specific references
from economy of Bihar and India.
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Proposed Class XII Syllabus for BIHAR 2007-09

The syllabus for Class XII consists of four Parts:

Part | Unit | Course of Study No. of
Periods
A Marketing and Advertising 55
1 Marketing and Advertising 35
2 Patents, Trademarks & Copyright 20
B Consumer Protection 25
3 Consumer Protection 25
C Entrepreneurship Development 120
4 Creation of a Business unit 10
5 Entrepreneurship Development 15
6 Enterprise Management 15
7 Entrepreneurship & Human Activities 20
8 Acquiring entrepreneurial values and motivation 20
9 Entrepreneurial Opportunities & Enterprise Creation 20
10 Enterprise Planning & Resourcing 20
D Developing Projects in Entrepreneurship 20
TOTAL 220
g Part A : Marketing and Advertising : (Total Periods= 55)
ir Unit -1 Marketing and Advertising: (35 Periods)
ﬁ’ » Marketing: meaning, functions, role;
» Distinction between marketing and selling;
» Concept and Elements Marketing Mix:

Unit —II

Part B

Unit — III
2
2
2

Part C
Unit -1V

VVVVY"*

=  Product — Nature, Classification, Branding, Labeling and Packaging;
=  Physical distribution — meaning, role;
=  Channels of distribution — meaning, types, factors determining choice of channels;
=  Sales Promotion— meaning and role; promotion mix;
=  Price — factors influencing pricing
=  Advertising: significance, how to conduct advertising for small business
=  Personal selling;
Patents, Trademarks & Copyright: (20 Periods)
Patents: meaning and importance;
Trademarks: meaning and importance;
Copyright: meaning and importance;
Significance of patents, trademarks and copyright for small business.
Understanding Patents, Trademarks & Copyright in light of traditional practices.

: Consumer Protection : (Total Periods= 25)

YVVVV"*

\ 4

Consumer Protection: (25 Periods)
Importance of Consumer protection:

Consumer rights;

Consumer responsibilities;

Ways and means of consumer protection: Consumer awareness and legal redressal with special
reference to consumer protection Act,

Right to Information Act;

Role of consumer organizations and NGOs.

: Entrepreneurship Development : (Total Periods= 120)

: Creation of a Business unit (10 Periods)

>

Stages in the creation of a Business unit: Company, etc.
= Promotion = Incorporation,and = Commencement of Business
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Unit—-V : Entrepreneurship Development (15 Periods)
» Concept, Functions, and Need; b

»  Entrepreneurship Characteristics and Competencies;

»  Process of Entrepreneurship Development; &g
Unit — VI : Enterprise Management (15 Periods)

»  Office Management: Filing, Indexing, Office equipments,

»  Ergonomics- Meaning and Importance. @

»  Organising/ production of goods & services- Quality, quantity & flow of inputs

>

Managing growth & sustenance- affecting change, modernisation, expansion, diversification =
and substitution.

»  Entrepreneurial discipline: Company law- meaning and importance; labour law- meaning and
importance, Right to Information Act.
Unit — VII : Entrepreneurship & Human Activities: (20 Periods)
» Concept » Function > Need,
» Characteristics  » competency
» Relevance of entrepreneurship to socio-economic gain-
o  generating national wealth,
o creating wage & self employment,
o creating micro, small & medium enterprises,
o optimizing human & natural resources
» Nature, purpose & pattern of human activities- economic & non-economic; need for inno-
vation
» Rationale and relationship of entrepreneurial pursuits & human activities. §
Unit— VIII  : Acquiring entrepreneurial values and motivation (20 Periods) :’f
» Entrepreneurial Values— Meaning and concept; 3
» Entrepreneurial Attitudes— Meaning and concept; and
»  Entrepreneurial Motivation — Meaning and concept; Achievement motivation
» Developing entrepreneurial motivation & competency
» Barriers to entrepreneurship
» Help & support to entrepreneurs.
»  Strategy for entrepreneurship development.
Unit- IX : Entrepreneurial Opportunities & Enterprise Creation (20 Periods)
»  Sensing entrepreneurial opportunities
»  Environment scanning
» Market Assessment
» Identification of entrepreneurial opportunities
»  Selection of enterprise
»  Steps in setting of an enterprise

Unit- X : Enterprise Planning & Resourcing (20 Periods)
» Business Planning- Preparation of a Project report
» Resource assessment- financial & non-financial
»  Assessing Fixed & working capital requirements, funds, flows, profit ratios, break even analysis, etc.
» Mobilizing technologies for starting an enterprise
Note: For all the solutions, the appropriate entrepreneurial interpretation may be attempted. This means, the stu-
dents need to see the syllabus, the problems and provide interpretation for the results derived from a busi-
ness person perspective to the extent possible.
Note to the textbook writers :

(i) Examples will have to be provided from real life business situations. The learners should not have any
problem in understanding the entrepreneurial concepts provided in those examples. Besides arriving at
conclusion of various situations, the learners are also expected to interpret the results. So care must be
taken to provide very simple business information, which the learners can understand without knowing
the conceptual meaning in depth.

(ii) There should be many questions based on the schema of the examination for learners to develop under-
standing and provide opportunities for practice.
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(iii) Since this course is expected to create opportunities for learners to know about various aspects of the

PartD :

entrepreneurial activity of Bihar and India, there is a need to provide information in an interesting
manner. Different forms of diagrams and charts, pictures and maps could be used for this. Since the
learners study this course for the first time, the concepts which are used in this course, could be ex-
plained in a simple manner. Sensitizing the learner towards various issues also forms a part of this
course; many real examples in simple ways could be used.

Developing Projects in Entrepreneurship : (20 Periods)

Objective: The idea behind introducing this unit is

>

>

>

to enable the students to develop the ways and means by which a project can be developed using the
skills learned in the course. This includes all the steps involved in designing a project starting from
choosing a title, exploring the information relating to the title, collection of primary and secondary
information, analysing the information, presentation of the project and using various tools and their
interpretation and conclusion.

Introduction of learners to the world of business through facilitation of development of core entrepre-
neurial skills.

To develop vision for becoming partner in development of your area.

The students shall be encouraged to develop

» Projects, which have both primary and secondary source of information on the entrepreneur and
her/his venture.
» Case studies of a few organisations/ outlets. Some indicative types may be:
Study of a successful entrepreneur
Study of a successful business unit and how the success can be replicated
Study of competition in business.
Study of mobilization of Financial Resources/ human resources
Study of Marketing strategy of the unit.
o Study of a loss making unit to find out the reason of loss and suggestion for correction.
Note to teachers/learners : Since almost all subjects have project work, there should not selection of
same topic for different subject, that is the learner has to select different subject for different subject.
Some suggestive examples of projects and case studies are:
(i) A report on Market structure of your neighborhood;
(ii)) Consumer awareness amongst households
(iii) Retail business activity in local market
(iv) Understanding the cooperative institution: milk cooperatives
(v) Promotion of sustatinable Self Help Group of your village/Panchayat/town.

O O O O ©

Examination System for Class XII
There shall be two sets of examination in class XII-

1.
2.

Three Internal Examination
One External Examination
1. Internal Examination:
Three Internal Examination at interval of three months having different syllabus from the proposed
syllabus of class XII. Each examination shall be of 100 marks and have following three compo-
nents:
» Project work- 30% weightage
» Viva- 20% weightage
» Written Examination- 50% weightage.
=  The written examination shall consist of four types of questions
e Part- I: Fill in the blanks or one line answers- 15% weightage
e  Part- II: Short answer type to be written in 100-150 words- 20% weightage
e  Part- [II: Medium answer type to be written in 250-300 words- 30% weightage
e Part- IV: Long answer type to be written in 600-700 words- 35% weightage.
o  Wherever relevant the answer must contain examples and specific references from economy
of Bihar and India.
2. External Examination:
This is to be conducted by Bihar School Examination Board.
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